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MEDIA COMMENTARY POLICY

Purpose:

The purpose of this policy is to outline the University's expectations of both academic and professional staff with
respect to media and public comment, including social media, where there is an identifiable connection with the
University.

The University upholds its responsibilities as critic and conscience of society, fostering and encouraging the testing of
received truths and the creation of new knowledge, and the dissemination of these views with integrity and respect.
The University firmly supports the exercise of academic freedom, which includes the right to undertake research,
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Relevant Legislation:

The Human Rights Act 1993 prohibits Massey University and its employees from discriminating against any
employee, job applicant or contractor on the grounds of sex, marital status, religious belief, colour, race, ethnic or
national origin, disability, age, political opinion, employment status, family status or sexual orientation.

New Zealand Bill of Rights Act 1990 prescribes that everyone has the right to freedom of thought, conscience,
religion, and belief, including the right to adopt and to hold opinions without interference; and to freedom of
expression, including the freedom to seek, receive, and impart information and opinions of any kind in any form.

The Education Act 1989 requires Massey University to recognise and exercise academic freedom, which includes
the rights to teach and assess students in the manner that academic staff consider best promotes learning, to
undertake research, to question received wisdom and to put forward or state ideas even if they are unconventional or
unpopular (Part 14, Section 161).
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